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STRONG AND WEAK FORMS OF WORDS 

Sentences 

(Track 27) Listen carefully and repeat the sentences, noting the pronunciation of the strong and 

weak forms of the word. Weak forms are underlined. 

1- At the end of the day, Linda was right about that. 

2- To tell the truth, I’m not very keen to meet him. 

3- It’s as true as I’m standing here that my ex-husband has a girlfriend who is three years 

younger than me.  

4- It’s the height of bad manners to interrupt when someone is speaking. 

 

Comparisons: Prepositions and pronouns 

(Track 28) Listen carefully and repeat the sentences, noting the pronunciation of the strong and 

weak forms of the word. 
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Comparisons: Present tense verbs 

(Track 29) Listen carefully and repeat the sentences, noting the pronunciation of the strong and 

weak forms of the word. 

 

Comparisons: Contractions of the verb “have” 

(Track 30) Listen carefully and repeat the sentences, noting the pronunciation of the strong and 

weak forms of the word. 
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Passage 

(Track 31) Listen carefully, repeating one section at a time, noting how many times we use the 

weak form of the word. Read the whole passage without referring to the audio file, always 

working towards, fluid, connected speech.  

“Good morning, ladies and gentlemen, 
 
I’ve lots of exciting things to tell you about our new 

product. Because it’s so new it’ll have to be referred 
to as “Product X”. Can you hear me at the back? I 
can’t speak to loudly in case there’re industrial spies 
about. I would love to have brought a sample of our 
new secret product to show you but I couldn’t 
because the inventor wouldn’t release it, as it’s very 
secret. So you’ll have to take my word for it. 

 
I’ll try and describe it to you. It’s quite simply the most dramatic and 

innovative invention since the electric kettle. 
 
I hope I don’t give too much away if I was to say I’m not sure how we 

could’ve managed if it hadn’t been invented. 
 
Many of you will have seen similar products on the market. That’s not to say 

they aren’t quite good but I can state, without fear of contradiction, that 
“Product X” is streets ahead of our competitors. 

 
Because of the superior quality of “Product X” we shall have to launch a 

highly sophisticated advertising campaign. For a start, we shall probably need 
a celebrity, possibly someone from “Big Brother”, to front a TV commercial. 
I can tell you no expense is going to be spared in the world-wide exploitation 
of our product; and ladies and gentlemen, when we’ve achieved total market 
domination, you’ll be able to stand tall and say with pride, I was there when 
“Product X” was launched!” 

 

 

 
 
This material has been adapted from:  
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